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Introduction

to the MC&FP Logo

'The visual identity is the outward
expression of Military Community

& Family Policy. It uniquely and
distinctively sets it apart from other
organizations. The logo is the primary
element of that identity. However, other
components play an important role in

establishing the MC&FP visual style.

The artwork, combined with Myriad Pro
Semibold, is the official MC&FP logo.

Proper use of the logo and how it is
combined with other graphic elements is

described on the following pages.
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Safe Area and Size

A safe area around the logo will ensure
visibility and impact. As illustrated, the
minimum safe area measures 1/4 width

of logo.

x = width of logo
1/4 x = safe area

Use the safe area between the logo and
other graphic elements such as type,
images and other logos to ensure it
retains a strong presence wherever it
appears. Where possible, allow even

more space around the logo.

The minimum acceptable dimension is

100px wide at 72ppi.

Minimum = 100px wide at 72ppi
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Incorrect Usage
Incorrect use of the MC&EFP logo

can compromise its integrity and
effectiveness. To ensure accurate and
consistent reproduction of the logo,
always use the approved digital artwork.
Never alter, add to or recreate the logo.

1. Do not reconfigure or change the
size and placement of the logo.

2. Do not stretch or squeeze the logo
to distort proportions.

3. Do not crop the logo or remove
the logo text.

4. Do not change the logo colors.

5. Do not place the logo on a black
background or one that would clash
with the colors of the logo.

6. Do not place the logo on a neon
background or one that would clash
with the colors of the logo.

7. Do not place the logo on a busy
photograph or background.

8. Do not recreate elements of
the logo.
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Pantone 1235 C
C0 M31Y98 KO
R255 G184 B28
HEX FFB81C

Color Palette

The primary MC&FP color palette
consists of gold yellow, red and blue.
Secondary accents consist of lighter red,
blue, yellow and gray.

The MC&FP colors are equivalent to the
Pantone® numbers listed here.

For four-color process printing, use the
Cyan-Magenta-Yellow-Black — CMYK
— values or for on-screen applications
(such as video, broadcasts) use the
Red-Green-Blue — RGB — values.

For web applications, refer to the

hexadecimal — HEX — values
associated with each color.

Pantone 7687 C
C100 M78 YO K18
R29 G66 B138
HEX 1D428A

Pantone 7401 C
CoM4Y27 KO
R245 G225 B164
HEX F5E1A4
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Typography
The MC&FP brand uses two primary

typefaces. They are Adobe Caslon Pro and
Myriad Pro.

When Adobe Caslon Pro is not available
Cambria should be used. When Myriad is
not available Arial should be used.

When developing Web related products,
the primary fonts that should be used are
Georgia and Verdana. These font should
be used for headers, subheaders and
content.

Adobe Caslon Pro Regular
abedefghijklmnopqrstuvwxyz
ABCDEFGHIJKLMNOPQRSTUVWXYZ
1234567890&.,:;$%!2(*)

Adobe Caslon Pro Italic
abcdefghijklmnopgrstuvwxyz
ABCDEFGHIJKLMNOPQRSTUVWXYZ
123456789083.,:;8%!2(*)

Adobe Caslon Pro Semibold
abcdefghijklmnopqrstuvwxyz
ABCDEFGHIJKLMNOPQRSTUVWXYZ
1234567890&.,:;$%!2(*)

Adobe Caslon Pro Semibold Italic
abcdefghijklmnopgrstuvwxyz
ABCDEFGHIJKLMNOPQRSTUVWXYZ
123456789083.,:;8%!2(*)

Adobe Caslon Pro Bold
abcdefghijklmnopqrstuvwxyz
ABCDEFGHIJKLMNOPQRSTUVWXYZ
1234567890&..,:;$%!?(*)

Adobe Caslon Pro Bold Italic
abcdefghijklmnopgrstuvwxyz
ABCDEFGHIJKLMNOPQRSTUVWXYZ
123456789083.,:;8%!2(*)

Myriad Pro Regular
abcdefghijklmnopqrstuvwxyz
ABCDEFGHIJKLMNOPQRSTUVWXYZ
12345678908&.,:;;5%!?(*)

Myriad Pro Italic
abcdefghijklmnopqrstuvwxyz
ABCDEFGHIJKLMNOPQRSTUVWXYZ
1234567890&.,::5%!?(¥)

Myriad Pro Semibold
abcdefghijklmnopgrstuvwxyz
ABCDEFGHIJKLMNOPQRSTUVWXYZ
1234567890&.,;;$%!?(¥))

Myriad Pro Semibold
abcdefghijkimnopqrstuvwxyz
ABCDEFGHIJKLMNOPQRSTUVWXYZ
1234567890&.,:;$%!2(¥))

Myriad Pro Bold
abcdefghijklmnopqrstuvwxyz
ABCDEFGHIJKLMNOPQRSTUVWXYZ
1234567890&.,:;$%!?(*)

Myriad Pro Bold
abcdefghijklmnopgqrstuvwxyz
ABCDEFGHIJKLMNOPQRSTUVWXYZ
1234567890&.,:;5$%!?(*)
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Tone and Style of
Photography

A significant feature of MC&FP is the
use of authentic military photography
when possible.

To engage users, the images should be
tun, but serious as well, in respect to the
subject matter. Photography should be
seen as casual so it doesn’t intimidate,

but formal enough to communicate

the official nature of MC&FP. Specific
word associations may include: patriotic,
welcoming, friendly, clean, simple, official,
trusted, progressive, warm, innovative,
energetic and classic.
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Print Examples

1.
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Didyou know that communication is an
essential element of a strong and healdhy
relationship? Do you know that your
Family Advocacy Program offers a wealth
of information and classes on couples’
communication and conflct resolution?

Didyou know stress can be extremely
harmfl to your physical health and
general well-being? Do you know that
your Family Advocacy Program offers
clusses and/or counseling for stress and
anger management?

Didyou know that protective factors are
strengths and resources that families draw on
whenlife gets difficule® Do you know that your
Family Advocacy Program offers information
on six important fuctors you can build on to
ensure your family is safe, happy and healthy?
Do you know that you can access more

en

DID YOU

information on protective factors through the
Ceat

Didyou know that your financial stress

can negatively affect your children? Do you
know that your Family Advocacy Program can
provide support and referrals on how

o deal with financial stress and s effect

on your relationships?

Didyou know that angry outbursts can
beasymptom of combat or operational stress?
Do you know that your Family Advocacy
Progeam offers strategics and tools for
‘managing anger and can assist the service
member in getting additional assistance, if
needed? Do you know that service members
ve additional support thiough the
Centers of llence and Nati

can re

THE OFFICE OF THE DEPUTY ASSISTANT SECRETARY OF DEFENSE

Military Community and Family Policy

Quick Reference Guide
for Health Care Providers
Working with
Military Families

Updated February 8, 2013

THE FAMILY READINESS SYSTEM

‘What is the Family Readiness System?

‘The Family Readiness System is the network of agencies, programs,
services and individuals, and the collaboration among them, that
promotes the readiness and quality of lfe of service members and
their families. The concept of the Family Readiness System was
introduced in 2012 in the reissuance of Department of Defense
Instruction 1342.22, “Military Family Readiness.” The Family
Readiness System approach to service delivery means that service
members and families can reach out to an entire collaborating
network of support through several key access points. Tn person,
by phone, and online, the Family Readiness System is available to
every service member and family member, regardless of activation
status or location.

An integrated approach to social service

The Family Readiness System is based on the concept of an
integrated service delivery model for social services, which allows
military members and their families to access any combination of
services they may need through a flexible, single point of entry into
the system. Because today’s military force is widely geographically
dispersed, the Family Readiness System leverages technology

to allow military families the same services regardless of

their location.

‘The Family Readiness System fucilitates collaboration betwween
organizations (local, state, national and federal organizations, and
military and veteran service organizations) and encourages a holistic
approach to serving each family’s needs. This avoids incomplete,
uncoordinated or duplicated services for each fumily and results in @
more streamlined and enhanced delivery of services and support.

The Family Readiness System
leverages technology to
allow military families the
same services regardless of
their location.
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Screen Examples
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