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SpouseWorks Leadership Talking Points
On June 5, 2026, the War Department’s Office of Spouse Employment will launch SpouseWorks (formerly SECO), marking the next evolution of career and education support for military spouses. This strategic rebrand is designed to create a clearer, more connected experience that makes trusted resources easier to find and access across the military spouse career journey. While the name and visual identity are evolving, the mission remains unchanged: helping military spouses grow skills, get career advice and find jobs.
The launch will be implemented through a phased transition over several months as websites, communications materials and digital platforms are updated across the Military OneSource enterprise. Leadership engagement is critical to reinforcing continuity, building awareness and communicating the value of this transition to military spouses, stakeholders and partners.
Messaging overview
SpouseWorks (formerly SECO) brings together trusted career and education support for military spouses in one connected experience — making it easier to grow skills, get career advice and find jobs.
SpouseWorks represents a strategic evolution of the former SECO program. The transition reflects a continued commitment to supporting military spouse career growth throughout every stage of military life. 
This is not a change to services, eligibility, partnerships or program offerings. Military spouses will continue to receive trusted support and access to resources. 
Through SpouseWorks, military spouses can access personalized career coaches, job listings, scholarships, fellowships and employer partners in a more unified system designed to help them build and maintain meaningful, flexible careers wherever military life takes them.
The Military Spouse Employer Partnership remains a flagship initiative of SpouseWorks and continues to connect military spouses with employers committed to military spouse hiring and retention. 
Messaging should consistently emphasize continuity, simplicity and accessibility. 
During the transition period, audiences may temporarily see both legacy and updated program names across communications and digital platforms. 
Leaders are encouraged to amplify launch messaging and reinforce awareness through speaking engagements, stakeholder engagement and public-facing communications. 
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